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Short description: 
Nudges are small changes in the environment of a decision maker that induce important changes 
in behaviour. The seminar draws on knowledge from behavioural economics and psychology and 
covers questions in the fields of choice architecture and libertarian paternalism. The focus lies on 
economic experiments aimed at nudging individuals to change behaviour in various fields, such 
as taxation, financial decisions, development economics, politics, or long-term decisions in gen-
eral. Participants will learn to critically assess the experimental methodology and to reflect the 
ethical concerns arising with nudges. 
 
 
Possible topics for seminar theses: 
Nudging and 

- taxation,  
- financial decisions,  
- development economics,  
- politics,  
- long-term decisions, 
- privacy, 
- empathy, 
- health, 
- energy consumption, 
- advertisement. 

(This list is intended as guide for orientation, additional topics are welcome.) 
  
 
Grading: 
The seminar is open to students at the Bachelor, Master and PhD level. Coursework will include 
a seminar thesis, a 20, 30 or 45 minutes presentation (depending on Bachelor, Master or PhD) 
and a 10 minutes discussion of a fellow students‘ thesis (preferably at a similar level in their aca-
demic development) initiating the group discussion in a blocked seminar (likely mid of June). 
Seminar theses can consist of a literature review or the replication of experimental work. 
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